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Purpose
The purpose of this docum

ent is to:

Share w
ith the Gauteng Legislature Portfolio Com

m
ittee on Econom

ic Developm
ent, the 

GTA’s Destination Gauteng m
arketing activities and plans specifically for the Sedibeng 

District or Southern Corridor aim
ed at lighting-up tourism

 recovery efforts, m
ainstream

 
dom

estic tourism
 and reintroducing the regional destination offerings to international 

travel trade, m
edia and share the benefits w

ith hosting com
m

unities.

O
utline at a high-level the overall destination Gauteng m

arketing fram
ew

ork and approach 
as it relate to regional tourism

 partner m
arketing efforts and brand building initiatives.

Highlight targeted m
arketing activities and joint projects im

plem
ented for the period April 

2022 to M
ay 2023 in association w

ith m
arketing partners in developm

ent and supported 
by the GDED Fam

ily through the Integrated M
arketing Com

m
unications Drive.

Secure the Com
m

ittee’s input, guidance and support tow
ards the im

plem
entation of this 

year-round program
m

e and possible participation and m
obilisation of the m

uch-needed 
resources to dial-up im

plem
entation and m

easurem
ents.
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W
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M
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Em
erging international M

arket 
Traditional International M

arket 
Em

erging Regional M
arket 

Dom
estic Tourist M

arket 
Excellent 

Average 
Poor 

 



M
a

rk
eting

 Princip
les

Align w
ith national and regional tourist program

m
es and initiatives

Rooted in An-alw
ays-On Digital Eco-System

Glocal in nature, approach and texture

Do w
hat the industry cannot do itself

Everything is Co-op-able

If it’s w
orth doing, it’s w

orth doing right

Quality VS Quantity 

Som
ething for Everyone, but not Everything for Everyone

Create Value and Add Value



M
ajor Strategies Ignition 

Points for D
M

M
O

’s

•
The strategy on the sales and m

arketing side is m
oving 

from
 broadcast to engagem

ent, from
 push to pull.

•
The second is brand building, relating to destination 
product developm

ent and visitor experience servicing, 
w

hich is becom
ing a m

ajor responsibility of the DM
M

O of 
the future. 

•
The third transform

ational strategy
highlights

the rapid 
evolution of the DM

M
O business m

odel from
 not just 

m
arketing to strategic advisory but be influencers and 

drivers of change.



To
urism

 M
a

nd
a

te
 

TO
U

RISM
 AG

EN
DA

Sustainable GDP Grow
th 

So
uth A

fric
a

n To
urism

 a
nd

 Pro
vinc

e
s

Sustainable job creation
Redistribution and transform

ation 

Increase in tourist spend 
Increase in tourist spend

Increase length of stay

Im
prove geographic is spread

Im
prove seasonality patterns

Prom
ote transform

ation

…
thro

ug
h six ke

y 
o

b
je

c
tive

s…

U
nderstand the m

arket
Choose the attractive segm

ents
M

arket the Destination

Facilitate the rem
oval of obstacles

Facilitate the product platform
M

onitor and learn from
 tourist experience

…
b

y a
c

ting
 in a

 
fo

c
use

d
 w

a
y to

 …

Tourism
 Agenda
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IO

N
AL TO

U
RISM

 M
ARKETIN

G
 IN

STITU
TIO

N
AL ARRAN

G
EM

EN
TS

GTA

GAUTENG SEDIBENG TOURISM
 M

ARKETING PARTNERS

Sedibeng 
Tourism

 Ass
Sedibeng District 
M

unicipality
GGB

GSACR
Vaal 21/ Vaal 
River City 
Project

N12 ROUTE
N3 TRADE 
CORRIDOR

Vaal SEZ

REGIONAL PRODUCTS, EXPERIENCES, OFFERINGS

Vaal LTA
M

idvaal 
Lesedi 
Em

fuleni

M
ICE

W
EDDINGS GP

ADVENTURE GP 
(W

atersport, Ziplining, 
River Rafting, Flight Fishing

GO
LFING GP

CASINO
’S

LIBERATIO
N &

 HERITAGE RO
UTE

BIRDING

Free State 
Tourism

Sharpeville Tourism
 

Association 

TO
W

NSHIP TO
URISM



M
ARKETIN

G
 PRO

JECTS 
IM

PLEM
EN

TED
 April 2022 –

M
ay 2023

Them
atic “Coastal 

Region” Prom
otions 

across m
ultiple m

edia 
channels (above and 

below
 the lines)

Em
erald Casino 

#M
usicalGP Events

Sharpeville &
 Boipatong 

Tow
nships O

fferings 
Prom

otion (Across GTA 
Digital Channels and paid 
Travel M

edia Channels)

National Tourism
 Careers 

Expo Launch in Sedibeng

Dedicated Travel, History, 
Heritage and Lifestyle 

M
edia Hosting

M
usic Video’s Location 
Shoot Facilitation

Delicious Friday's Roll-out
M

ICE Bids Site Inspections

W
eddings GP venues 

segm
ented m

arketing

Dedicated Participation 
and Show

case of the 
region at Africa’s Travel 

Indaba &
 M

eetings Africa

Trade Channel M
arketing 

w
ith Travelstart and 
InterCape Buses 

Advertising

W
est Africa, India and 
U.S.A Travel Trade 

Hosting 

Airport TV advertising of 
the Vaal and Sedibeng 

Tourism
 O

fferings

Participation of Sedibeng 
at National Tourism

 
Careers Expo

Luxury Travel Packaging 
of Sedibeng (Golfing xp, 

Boat Charters)

Vaal River Sunday’s 
#M

usicalGP Edition 
Hosting

#GautengEats show
case 

of Sedibeng Tow
nships 

Eateries

SA Travel W
eek Specials 

Packaging and Prom
otion 

on Shot left platform
s



•
Tow

nship Econom
ic Developm

ent Act (TEDA) prom
otion activation – N

ayi Plug

•
TEDA Roadshow

s

•
Digital Entrepreneurship Training for Tourism

 SM
M

Es - August 2022
•

Tourists Guides accreditation training - Feb 2023

•
Tourism

 M
onitors Deploym

ent in association w
ith N

DT

•
Tourism

 Grading Facilitation and Aw
areness Drive in association w

ith TGCSA

•
Concierge Training – M

arch 2023

•
Chefs and Air BnB Incubation Program

m
e (40 SM

M
Es)

•
Gauteng Events W

orkshops and Inform
ation Sessions

•
Vaal M

arina Holiday Resort project initiation 

•
M

useum
s and Heritage Sites cleaning program

m
e

D
ESTIN

ATIO
N

 D
EVELO

PM
EN

T AN
D

 SECTO
R SU

PPO
RT 

PRO
JECTS IM

PLEM
EN

TED



Tow
nship Visitor Econom

y:
#GautengEats Partnership Opportunity



FO
RTH

CO
M

IN
G

 ACTIVITIES June 
2023 –

M
arch 2024

Sedibeng Tourism
 M

EC 
Roadshow

Spring to Sum
m

er and SA 
Travel W

eek packaging

Listing of new
 Sedibeng 

Tourism
 Products on the new

 
Visit Gauteng Travel Guide APP

Listing and Prom
otion of W

est 
Rand Tow

nships and Tourism
 

Hubs Eateries on the 
#GautengEats Program

m
e

Hosting of the Sedibeng 
Content Creators Session 

(June/July 2023)

Prom
otion of the Vaal SEZ 

project as a catalyst for 
Tourism

 Grow
th &

 
Developm

ent

TikTok Liberation &
 Heritage 

Route Prom
otion Challenge

Developm
ent of Tow

nships 
Prom

otion M
erchandise and 

Video Content

Creative Arts and Tow
nships 

Entrances Beautification 
Project (Septem

ber 2023)
Botho-Ke-Bontle

Finalisation of the Events RFP 
process and listings

Continuation of Vaal River 
Sunday’s Events Brand 

Partnerships



H
IG

H
-LEVEL CATALYTIC SIG

N
ATU

RE 
EVEN

TS AN
D

 BRAN
D

 
PARTN

ERSH
IPS IN

 ID
EATIO

N
 STAG

E

•
Sedibeng Food &

 M
usic Festival

•
Heineken Brew

s Brand Partnership

•
Tourism

, Responsible G
am

bling 
and Liquor Consum

ption and 
Trading M

arketing Cam
paign

•
Continued support of the Vaal 
M

arina Holiday Resort in 
association w

ith G
G

DA

•
G

auteng Tourism
 Academ

y 
Sedibeng Skills Alignm

ent
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